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Explore the Relation of Consumer Interaction and
Value for Golf Courses
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Shu-Te University

Abstract

This study investigated around thirty golf courses located at the northern, middle and southern of
Taiwan and collected 427 questionnaires. After taking out invalid questionnaires, the number of valid
questionnaires is 315. By using simple regression to test all the hypothesis, the study found that all the
three factors of customer interaction -interaction strength, interaction quality and interaction length
significantly impact on customer value. Thus, all the hypothsis are supported and it means that good
customer interaction indeed positively impacts on building good customer value when managing golf
courses. Therefore, this study suggests the managers of golf courses should increase the frequency of
serving customers, stay as long as possible with customers and enhance the training of service people
on service attitude, behavior and specility in order to provide customers better service and improve

customer value to reach the goal of permenant business operation.
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